
Beautiful and Delicious – Find your most BADASS Self 
By Noura Boustany Jost  

 
I think that most women have a hard timing being their own support system. There is so much 
around us that tears us down, and compares us to each other. I am always looking for brands 
and people that lift me up, inspire me, and make me feel more comfortable in my own body 
and my own self-worth. When I came across BAD, (Beautiful And Delicious), I was thrilled to 
find a company that seemed to be everything I stood for: empowering women in an ethical 
way. It seemed a little too good to be true, so I sat down with the three owners of the 
company, Amal, Zainab, and Mariam Muzaffar, to find out a little more.  
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First, I just want to know a little bit about you company! Tell me about you! 
Zainab: Beautiful And Delicious is a lifestyle brand: we’re redefining your downtime wardrobe. 
Think about your comfy basics like sweatshirts, graphic T-shirts, branded beanies. We’re also 
creating a community of fierce women that empower and support one another to live their 
BADASS life. Beautiful And Delicious, BAD, makes living your badass life easier.  
 
Mariam: One of the big things for us about being bad is taking ownership of that word. When 
we were younger it’s a lot about, especially for girls, be a good girl – don’t be a bad girl. There 
was a lot of that growing up. Let’s take ownership of what it means to be badass. For us, and 
for the community we’re building, a lot of that means going for what you really want in your 
life. You know, taking chances, taking risks, trying something new. That can be big or small. 
Whatever it means for you to fulfill what you are hoping to achieve in life.  
 
Zainab: I think another important part is that a lot of women don’t celebrate their badass 
moments and they don’t recognize them. So being badass and the community that we’re 
creating is to encourage women to recognize all of those moments no matter how big or small, 
and to celebrate them.  
 
Mariam: We also believe in giving back. That’s an important part of our business. During COVID 
we introduced fundraising through BAD products. Early in the pandemic, New York City was hit 
hard. We saw an immediate need in our community. Foodbanks needed support. Overnight 
their need increased three fold. So many people were out of jobs and in desperate need of 
help. We partnered with The River Fund, a foodbank in Queens, and created a t-shirt to raise 
money for their community. Our fundraising helped feed close to 150 families. We’re currently 
working on a new fundraiser for Women’s History Month. You can see it on our Instagram, 
@Welovebad.  
 
 
 



 
Great! So, tell me a little about who you are outside of this company.  
Zainab: So, we’re three sisters. Pakistani American. We grew up in New York. My name is 
Zainab, I am the eldest. Outside of BAD, for fun, I love to box. We love to travel. Often we’re on 
some, well Pre-Covid, sister trip together.  
 
Amal: I’m Amal, I work in tech for Facebook in artificial intelligence which means that I work on 
how we understand what’s happening in a video. For fun, I also box, I like to dance, Pilates, a lot 
of exercise.  
 
Mariam : I’m Mariam, the middle sister. My passion, which I came to a little bit late on in life, is 
writing. I am a novelist, I’m working on writing a book right now. Outside of that, I’m a former 
practicing lawyer. I changed my career some time ago, and I work in brand consultancy now.  
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What made you guys decide, was there a catalyst, for starting this company?  
Zainab: One of our favorite lines is that ‘Thursday night’s T-shirt looks good under Friday 
morning’s blazer.’  I like that idea of cool T-shirts that you could wear out with your girlfriends 
for brunch, and then you could wear to work under a blazer, if you wanted to, the next day.  
 
Mariam: I think we were really inspired by that idea, and even the idea of creation. I think it’s 
really fun to create something from nothing, which is part of what creating a business is, but 
also in creating a piece of clothing.  
 
Zainab: We also really like the idea of building a community that reflects the values of being 
bad. To clarify being BAD means pushing yourself out of your comfort zone, following your 
dreams, taking risks, and being confident in your place in the world.  
 
Amal: There are a lot of organizations now that are surrounding women’s empowerment that 
are just pushing resources at you, but there’s not a lot that actually encourage YOU, or 
celebrate YOU through the brand. We foster that community by elevating the people in it, and 
also giving encouragement to actually celebrate yourself.  
 
What’s been your biggest struggle so far with opening a new business?  
Zainab: Manufacturing. We really committed to manufacturing in the US, so finding a good 
manufacturing partner, learning how to source fabric, trying to get all those partners together. 
A lot of places we aren’t able to use because their minimum quantity required to get into 
production were too high for a starting business.  
 
Mariam: I also think a second point, since we started the brand a couple years ago now, social 
media has exploded. People can shop off of Instagram. Which is great, that’s amazing for small 



businesses, but at the same time, now the space is a lot more crowded, and you have to find a 
way to stand out among so much competing noise and influencers. A small brand like ours 
really has to learn to navigate and make sure that our voice is  being amplified as well.  
 
Zainab: Another thing is funding. We’re self-financed so every step of the way is done by us, 
which is difficult,  because your attention is in 100 different places as you’re still trying to build 
your community, grow a brand and create product!   
 
What’s been your biggest success so far?  
Amal: Originally I was going to say New York Strong, which was a fundraiser we did at the 
beginning of Covid, but for Galentines day 2021, to help celebrate your female friendships, we 
did a box which was curated items from us and some other small business owned by women 
that we partnered with, and we encouraged people to celebrate friendship. First of all, from a 
business perspective, we sold more than we predicted. I also liked that it was very unique in 
that there’s not really a market for celebrating friendship. We’re not taught or encouraged to 
value other types of relationships the same way we value our romantic relationships. Just being 
able to change a narrative and turn an industry on its head a little bit, although we did this at a 
small scale, made this a success for me. 
 
Mariam:  I would also say that for us it was a challenge and a win that we had been working on 
developing product and developing our brand over several years, but we officially launched our 
online ecommerce right when Covid hit. So, the world had changed around us, the economy 
had changed so much, and a big win that we should celebrate is how we’ve been able to build 
this community even during this time.  
 
Zainab: I think one of the big wins from me was hearing from a customer. He had purchased the 
beanie for his aunt and his aunt was undergoing chemo, so he got the beanie because she had 
lost her hair and was cold during chemo appointments. She said that every time she wore the 
beanie she felt badass and felt that she was going to beat cancer. That was a great moment for 
me that not only did the beanie function and keep her warm, but it also made her feel good 
inside and made her feel badass, which is the whole idea of the company.  
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Is it hard working with your family?  
Mariam: Yes, it is hard. We are very close as sisters, which is a blessing. We all have very 
different skills, different strengths, but also different ways of working, which can be a challenge, 
especially when you have the sister dynamic, which we very much have. I think we have 
moments where those personal things seep into our work.  
 
What are your goals with this company? Where do you want to be in a year or five years?  



Zainab: In one year I would like to have added more pieces to our leisure line. In five years-we 
would love to do something like ‘Bad at Home’, entering different categories to create a 
product line where it would make moving into your place a little bit easier.  
 
Mariam: Kind of like sets! For example, okay, I’m moving into my first apartment I just need 
something for my kitchen table. Instead of having to think about it, you can order the kitchen 
table box.  Also, creating more of a platform for our message where we’ve expanded our 
website to include a forum for women to share their badass moments, or articles for women to 
give advice to each other on how to live that more authentic life in a way that feels true for 
them. 
 
Zainab: Further down the line I would love to create an organization around being badass and 
teaching young girls about confidence.  I think a lot of these things get set in at a very young 
age of how we feel about ourselves, how we feel about our bodies. Teaching them to support 
themselves and affirm themselves. We don’t equip young girls with those tools to build that 
confidence.  
 
Amal: I’ll just add one thing, One of our goals maybe a bit shorter terms for us, is to share a 
little more about us. Our struggles our own accomplishments. That’s not something that comes 
naturally to us – sharing personal things publicly. I do see that when we do, tying it to our own 
experiences really resonates with people, and encourages them to think in this way that we 
think every women should think.  
 
When it comes to the actual items you sell, what is different about the items that you are 
selling?  
Zainab: Item wise, look it’s a black zip up. But our black zip up has a black zipper. We didn’t 
want it to look so athletic. Another thing that we did is we don’t have strings for the hoodie. 
Our hoodie lays flat when it’s down, which is a cleaner look.  
 
Mariam: So for example, one of my favorite looks is to wear our black zip up hoodie under a 
blazer. I have worn that to work. I got so many compliments because not only is it such a 
different look, but it is a very clean line.  
 
Zainab:  We did a crew neck sweatshirt. What we really liked about it is that it has a wider 
neckline. So it allows for stacking necklaces, or you can pair it over a dress, or wear it off the 
shoulder.  
 
Amal: The first thing is that all of our sweatshirts were sourced and made in the U.S. If you’re 
really thinking about that from an ethics perspective, we have that in our products. The second 
would be versatility. The piece melds itself with the rest of your outfit. The third thing is 
thoughtfulness.  
 
Zainab: We wanted designs that you could actually wear out, at work, at home. We wanted a 
design that could work for everything.  
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You’ve talked about being BAD – but BAD also stands for Beautiful and Delicious. Why those 
words specifically?  
Zainab: Mariam actually came up with Beautiful And Delicious. Beautiful because I think every 
woman is beautiful and should feel beautiful no matter what they’re wearing and what part of 
life they’re on in their journey.  
 
Mariam: Delicious is kind of like savoring something. When you say something is delicious you 
feel really good. You’re feeling inspired. I also think it’s a little unexpected – we tend to 
associate that word with food – but we wanted to go beyond what that sentiment is.  
 
Zainab: I think it’s also a little sexy too. We’re all Beautiful And Delicious!   
 
If you want to find this awesome company and these three BADASS women, You can find them 
at @welovebad on Instagram or at their website: https://beautifulanddelicious.co/.   

https://beautifulanddelicious.co/

